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REGIONALISTIC APPROACH TO SHOPPING MALLS’ INTEGRATION INTO URBAN
ENVIRONMENT - THE PREMISES AND POSSIBILITIES

Modern shopping malls are the most recent invention in a series of commercial structures that aspired to a
certain universality of its structure in the second half of XX century. However, the results of recent studies as
well as a history of problems associated with functioning and decline of a sizable number of shopping malls
at the close of XX century demand greater attention to the correspondence of existing and planned shopping
malls to the needs of regional nature.

Avrticle materials are presented using the narrative method incorporating analysis and generalization of exist-
ing research on architectural and functional properties of shopping malls, particularly stressing the emerging
and potential problems of universalized introverted shopping mall scheme.

Traditional advantages of introverted structure of the shopping mall are as follows — the better manageability
of inner space providing better protection against harmful environmental factors, better security, closed-in and
easily programmed pedestrian circulation systems inside; reinforcement of contrast between the inner and
outer environment serving towards emphasizing the experience of being inside with better influence on shop-
ping mall’s situational attractiveness. The disadvantages of introverted structure are following — the uniform
scheme of use that is a rare but prolonged visit for customer; the frequent loss of a significant part of conven-
ience due to forced increase in time and effort costs for visitor inside; the monofunctional logic of isolated
commercial mechanism in urban fabric with decreased role of public use. Potential advantages of the region-
alistic approach taking into account the cultural component of sustainable development are an increase in
familiarity and immediacy in mall environment’s perception, addressing of the character and peculiarities of
the place, emphasizing of local and distinctive traits for the shopping experience, better involvement of social

and cultural potential of the region.
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Introduction

Nowadays, the world practice in the con-
struction of shopping centers tends to shift
from a utilitarian approach, dedicated solely to
the retail function itself, towards customer ex-
perience and atmospheric qualities of public
and commercial spaces within. These spaces
often take semblance of idealized fragments of
urban fabric akin to traditional shopping
streets or market squares. Another important
trend to note is an increased importance of so-
cial-oriented and non-retail functions that con-
tribute to atmosphere, and the strife for seam-
less integration of shopping centers in the life-
style of its visitors. However, being artificially
created and programmed to incite certain reac-
tions in customers, according to rules inherited
from strictly functional utilitarian approach,
means that the shopping mall environment is
perceived at a significant contrast with urban
environment that is more complex and varied

socially and culturally, having been formed ac-
cording to more complex rules in the course of
longer spans of time. The significant size and
urban impact of shopping malls designed as a
single centrally directed complex and the dom-
ination of commercial function over others in
its structure only serve to enforce that contrast.
These very factors are also a source of many
commercial advantages for this type of build-
ings as it gained universal prominence follow-
ing its initial commercial success in 1960s.
However, the results of recent studies as well
as a history of problems associated with the
functioning and decline of a sizable number of
shopping malls at the closing of XX century,
demand greater attention to the correspond-
ence of design of existing and planned shop-
ping malls to the needs of regional nature, es-
pecially conforming to the needs of local pop-
ulace.
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Citing existing research on shopping
malls general structure and functionality, spe-
cial mention must be made of works by B.
Maitland [1] and E. Zeidler [2] that touched
upon questions of functioning and perception
of shopping mall environment located in urban
setting. A number of theses exists on the envi-
ronment of transitive public commercial
spaces inside shopping malls, among them the
works of M. Lazareva [3], D. Vorontsova [4]
and O. Berezko [5]. The general issues of ur-
ban environment perception are highlighted in
the study of K. Lynch [6]. Articles by B. Lorch
and J. Smith [7], V. Reimers and V. Clulow
[8], J. Stillerman and R. Salcedo [9] are dedi-
cated to the problems, side effects and unfore-
seen uses of traditional shopping mall’s struc-
ture. The emerging changes in shopping mall’s
design and its premises are outlined in works
of M. Davidenko [10], Zheng Tan [11], studies
of Urban Land Institute conducted by Michael
D. Beyard et al [12], M. Leanne Lachman and
Deborah L. Brett [13], as well as the research
of Freedman Tung & Sasaki for United States
Environmental Protection Agency [14]. Mean-
while, the issues of regionalistic approach in
shopping mall design as of yet had a limited
coverage, remaining out of focus in the major-
ity of works. In light of that, an overview of
emerging problems in functional utilitarian ap-
proach taken as a universalized one in respect
to the structure and anticipated perception of
shopping mall environment is considered use-
ful as it can help denote the potential premises
for application of a regionalistic approach. The
resulting data is expected to be useful in high-
lighting the potential advantages and limita-
tions, possibilities and resources for integra-
tion by different aspects of shopping mall’s
structure and environment into the particulari-
ties of urban setting and place.

Materials and methods

Article materials are presented using the
narrative method incorporating analysis and
generali-zation of existing research on
architectural and functional properties of
shopping malls, particularly concerning the
premises for the emerging changes in shop-
ping malls design.

Results

The development of shopping malls on
out-of-town territories in 1920-1950s and its
subsequent success in that quality in USA, has
led to the recognition of its associated proper-
ties as substantial in its success and universal
in application. Consequently, these properties,
primarily constituting the out-of-town shop-
ping malls’ introverted structure, began to be
replicated in new shopping malls across the
world in the course of 1960-1970s, situated in
out-of-town as well as in urban locations [8,
11]. Previous studies have revealed that the
shopping mall located in downtown while hav-
ing an introverted structure derived from an
out-of-town mall, draws off the significant part
of pedestrian movement and corresponding
customers’ attention from surrounding city
territories due to its overwhelming urban scale,
convenience of shop density and present com-
mercial advantages [7]. Additionally it creates
a “blind spot” in adjacent streets, transforming
them into the transit and service connections
instead of a lived-in vital urban environment
[1]. These changes in use serve to further high-
light the isolation of the city from the nexus of
activity inside the mall. The more introverted,
faced inside and locked within itself the struc-
ture of this mall, the more the “fortress effect”
described above will manifest itself. The
means of integrating shopping mall’s structure
into the surrounding city’s structure are the use
of extroverted facades incorporating adjacent
streets into the “city — shopping mall” system
as interjacent buffer commercial spaces, an in-
creased number of visual and transitive-com-
munication contacts between the mall and the
city, the immediacy of pedestrian movement
crossing inside and outside of shopping mall,
with decreased perceived contrast for inside
and outside spaces. In theory, these means are
able to diminish the corresponding “fortress
effect” [15].

Meanwhile the contrast of shopping
mall’s inside and outside environments an-
swers the commercial logic of shopping mall’s
positioning and functioning as a universalized
solution. Protected enclosed environment, vis-
itors circulation systems looped into its inner
logic, technological methods aimed to maxim-
ize the visitor retention time (time of being on-
site), the peculiar atmosphere of visit differing
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from customer’s everyday experiences, — all
these means serve to favorably emphasize the
character of shopping mall environment, with
the goal of increasing its situational attractive-
ness, resulting in larger amounts of time spent
by visitor inside the complex.

The isolated detached microcosm of
shopping mall locks its entire world inside its
environment, correspondingly insulating the
very event of visit, giving it particular im-
portance in the life of its visitor. The visit to
shopping mall is generally taking the better
part of the day when undertaken, serving as an
event awaited and prepared for. Correspond-
ingly, such visits are relatively rare. There can-
not be too many places like that in one citi-
zen’s schedule, which serves to exacerbate the
competition between such social microcosms
that are demanding progressively larger in-
vestments with significant risks. The increase
in contrast between shopping mall’s inner en-
vironment and outer spaces of adjacent streets
can result in the locking of pedestrian circula-
tion systems inside the mall, leading to pedes-
trian and commercial activity starvation in sur-
rounding urban area. This in turn interrupts the
coherency and mixed-use logic of urban envi-
ronment. Correspondingly, the functions and
situations taking place inside the shopping
mall are not integrating into the continuity of
urban life, forming a situational alternative to
it. Besides, the utilitarian methods of maxim-
izing the situational attractiveness are often
harming the very convenience of shopping
mall’s use by forcing visitors to expend addi-
tional time and effort in navigating and reach-
ing their goals inside the complex [8].

Meanwhile the universal scheme is al-
ready broken in a number of shopping malls
and related commercial structures constructed
across the world. Among them are lifestyle
centers oriented to the greater intermixing of
functions, readily utilizing open-air spaces in
its structure; the urban integrated malls of
USA and Canada aimed to the “seamless” in-
tegration and perception of its environment.
The results of incorporating energy-saving
technologies in Singapore’s shopping malls
are also incompatible with traditional utilitar-
ian paradigm of shopping mall design, e.g. the
use of natural lighting in 313@Somerset Mall

to decrease energy consumption versus the
lack of windows with goal of manipulating the
visitor’s perception of time in introverted
malls. The reason for that is the municipal leg-
islation of Singapore enforcing demands of
sustainable development on new construction.
The vertical malls in Hong-Kong are also
worth mentioning, as the regional peculiarities
of its situation, namely limited size of the
floor, has led to the emergence of new types of
vertical structural organization, previously
considered commercially unsustainable under
universalized utilitarian approach [11]. As of
today, these shopping malls are commercially
viable.

An important aspect of commercial via-
bility and success is a situation when it is lack-
ing — namely examples of shopping malls that
has declined, lost part of its tenants or closed
off [16]. It is necessary to note that the phe-
nomenon is most pronounced in USA where
the rapid development of shopping malls in
1950-1960s is connected to a number of local
factors that led to the wrong evaluation of
placement for the number of commercial com-
plexes as well as a subsequent oversaturation
of market for this format [14]. However, gen-
eral world’s demographical and economic
trends give reason to assume the possibility of
similar consequences for building markets in
other countries as shopping malls are actively
built across the world. A significant example
of mall in commercial decline is South-China-
Mall in Dongguan, the largest shopping mall
in China that has also became the largest
“dead” mall in the world in 2005-2015 due to
errors in evaluating its commercial program
and positioning [17]. Thereby the shopping
malls, being the objects of significant invest-
ments in its construction stage, become factors
of significant commercial risks, more pro-
nounced as the competition is escalating in
wake of new shopping malls’ construction, es-
pecially in countries like Ukraine, where the
amount of potential customers is not growing,
if not shrinking. In light of that situation the
identification of characteristic traits, the pecu-
liarities of ambiance and niches of use in the
structure of potential customer’s interest for
every shopping mall’s design is considered
important.
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This casts the question of shopping
mall’s characterictics adequate for any chosen
region in a new light — an issue of its corre-
spondence to the local context and its relation-
ship with present setting of its situation can be-
come a question of commercial viability in
competition. The situational appropriateness
and the flexibility of a design solution become
directly related to its economic vitality, partic-
ularly at the risk of potential economic crises
and stagnation.

Discussion

It is useful to remark that the introverted
scheme of shopping mall’s structure is a logi-
cal result of its development in its original
quality as a single point of attention’s attrac-
tion and a social microcosm akin to an ideal-
ized model of urban fabric. Traditional ad-
vantages of introverted structure in this regard
are the better manageability of isolated envi-
ronment and the enforced inside-outside envi-
ronment contrast that serves to better influence
situational attractiveness of shopping mall.
The disadvantages of this approach are the uni-
form scheme of use that exacerbates competi-
tion in a narrow niche; the frequent loss of a
significant part of convenience due to forced
increase in time and effort costs for visitor in-
side; the monofunctional logic of isolated
commercial mechanism in urban fabric with
decreased role of public use. It is deemed evi-
dent that the situation where shopping mall
needs to coexist with other functions, which is
inevitable in urban setting, requires that the
closed system of its introverted structure be
transformed into an open system, more ac-
tively cooperating with the surrounding city
structure and environment. The issue is in
what directions and to what extent this integra-
tion is possible, so as not to discard the posi-
tive traits of original scheme completely.

The case studied by B. Lorch and J.
Smith [7] primarily concerned the shopping
mall’s structure, its environment as physical
surroundings. Whereas the shopping mall’s
environment in the city, being itself a reduced
analogue of urban environment [5], is often
appropriated by its visitors for other forms of
urban social activities besides shopping [9], it
is deemed important to consider its integration
into the city as a complex process concerning

all the aspects of urban environment’s percep-
tion. Namely, the physical environment, the
processes occurring inside, and the meanings
associated with the first two, together forming
the perception of urban environment as it is
lived-in by citizens in the course of urban life.

It is also worth to note that one of rea-
sons for the changes in design approaches is a
recent demand for sustainable development.
The World Summit of Local and Regional
Leaders in Mexico in 2010 has proposed to
add a fourth component to its existing three,
these being social progress, economic devel-
opment and environmental responsibility, also
declaring the cultural context as a pillar of sus-
tainable development.

In light of that, it is deemed relevant to
design the shopping mall as a comfortable
multi-aspect environment reflecting, among
other, the cultural peculiarities of its place. The
direct adoption of traditional architectural
forms and details is considered only a possible
result of this approach. The factors leading to
said forms’ and details’ appearance in regional
tradition are more important in this regard —
namely the social and cultural, climatic and
geographical properties of the region, its in-
habitants’ way of life, spaces and forms pecu-
liar to their perception, thus able to influence
the architectural decisions available for the re-
gion. It allows architects to emphasize the am-
biance and the character of the place in accord-
ance to recent trends in world design practice
focusing on the very experience of visit and
making a purchase instead of the satisfaction
of need for a purchase. Accounting for the re-
gional social and cultural peculiarities can also
allow to create the more socially and culturally
natural environment for shopping malls.

Under the aforementioned hypothesis,
this study proposes to outline the following di-
rections for shopping mall environment’s inte-
gration into an urban environment along the
groups of desired qualities for said environ-
ment. Accessibility is the first one, describing
integration by the factor of creating the com-
fortable conditions for shopping, thus working
with physical environment and processes in-
side. The second is the system integration of
processes that is connected to mutual attrac-
tion of different activities, and as such operates
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with the processes and its meanings. Imagea-
bility is the third component, dealing with in-
tegration by the factor of aesthetic decoration
of shopping activity, and works with physical
environment and associated meanings.

Correspondingly, the application of
methods for said integration can be described
by three consequent stages. First stage is the
genetic foundation of design that studies the
cultural context of the place and deals with
cultural codes of imageability. Second stage is
the assay of situational advisability that con-
cerns itself with analysis of existing environ-
ment, namely the climate, building site prop-
erties, local materials, estimated clientele, that
influences the choice of type, commercial po-
sitioning and size of a mall. Third stage is the
ensuring of proactive support that incorporates
methods of participation, stimulating direct
communication and feedback that allows the
shopping mall’s integration into the way of life
of local populace as well as providing the pos-
sibility for a timely corresponding transfor-
mation of its structure and function to ensure
further local support for its existence. The sec-
ond stage is the most used in design practices
as of present situation; recent trends also show
that the methods described as part of a third
stage are also gaining recognition in shopping
mall design. The genetic foundation of design
is seeing only limited and partial use, albeit
possessing a considerable potential for creat-
ing a comfortable environment for a shopping
mall better integrated into the local context so-
cially and culturally.

Conclusions

1. Traditional advantages of the
introverted structure of the shopping mall are
as follows — the better manageability of inner
space providing better protection against
harmful environmental factors, better security,
closed-in and easily programmed pedestrian
circulation systems inside; the reinforcement
of contrast between the inner and outer
environment serving towards emphasizing the
experience of being inside with better
influence on shopping mall’s situational
attractiveness.  The  disadvantages  of
introverted structure are following — the
uniform scheme of use that is a rare but
prolonged visit for customer; the frequent loss

of a significant part of convenience due to the
forced increase in time and effort costs for
visitor inside; the monofunctional logic of
isolated commercial mechanism in urban
fabric with decreased role of public use.

2. Potential advantages of the
regionalistic approach taking into account the
cultural component of sustainable
development are an increase in familiarity and
immediacy in mall environment’s perception,
addressing of the character and peculiarities of
the place, emphasizing of local and distinctive
traits for the shopping experience, better
involvement of social and cultural potential of
the region.

3. The shopping mall’s integration into
the city is a complex process concerning all the
aspects of urban environment’s perception. It
can be described as being oriented on environ-
ment’s qualities designated as accessibility,
imageability and system integration of pro-
cesses. Stages of implementing methods for
integration can be divided into the genetic
foundation of design, the assay of situational
advisability and the ensuring of proactive sup-
port of local populace.
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Bopucenko A.C. PETTOHAJIbHUM TIAXIL
JIO IHTETPAIIII TOPTOBUX MOJLIIB ¥
MICBKOMY CEPEJOBHUIY - [PUMI-
IMEHHS TA MOXJINBOCTI. CyyvacHi Topri-
BesbHO-TpoMajickki teHTpu (TT'L), siki Takox Ha-
3UBAIOTh MOJUIAMH — OCTaHHIN BUHAX1J B HU3L TO-
PriBeNIbHUX TIPOCTOPIB, IO B APYTiH momoBuHI XX
CT. IPETEH/IyBaB Ha YHIBEPCAIBHICTb CBOET TOOY-
I0oBH. BTiM, ocTaHHI JOCTIIKEHHS, a TAKOXK 1CTO-
pist mpo0iteM (yHKITIOHYBaHHS Ta 3aHEMaAy MTOMi-
THO{ KiJIBKOCTI TOPTiBEIIEHO-TPOMAICEKHX [IEHTPIB
HanpukiHii XX CT., 3MyIyoTh 3 0isbII010 0bepe-
JKHICTEO CTABUTHCS JIO BIAMOBITHOCTI iCHYIOUHX Ta
3armaHoBaHuX A0 ooymosu TI'L] mo Bumor peri-
OHAJIBHOTO XapaKTepy.

Marepianu cTaTTi BHKIAJIEHO i3 3aCTOCYBaHHSM
HappaTUBHOI'O METOJY, LII0 MiCTUTh aHaJi3 Ta y3a-
rajJbHEHHS! TEOPETUYHMX IOJIOKEHb Ta ICHYIOUHX
JOCITIPKEHb 3 apXiTEKTYPH Ta 0COOIMBOCTEH (ByH-
KI[IOHYBaHHS TOPTiBEIbHO-TPOMAJICKKUX LEHTPIB,
3BEpPTal0YM 0COOJIMBY yBary Ha HasiBHI Ta IOTEH-
HiiHI Tpo0JieMH yHiBepcalbHOI iIHTPOBEPTOBAHOI
cxemu nobynosu TI'LL.

Tpanumiiiai mepeBard iHTPOBEPTOBAHOI CTPYK-
Typu nmooynosu TT'1l, — OisbIa kKepoBaHiCTh cepe-
JIOBUIIA (3aXHMCT BiJi HABKOJUIIHBOTO CEpeo-
BHIIA, MATPUMaHHS O€3MeKH, 3aMKHEHICTb 1, BijI-
MOB1JTHO, Kpallla IpOrpaMOBaHICTh CUCTEM LIUPKY-
JSIIT TMHIIOXO/1iB), TTIIBUIIIEHHS KOHTPACTY BHYTpi-
LIHBOT'O Ta 30BHILIHBOTO CEPEIOBHILA IS MiAKpe-
CIIEHHSI I0CBilly mepeOyBaHHsI BCEpeluHI 3 MOXK-
JIUBICTIO OINBINIOTO BIUTMBY HA CUTYaTHBHY TpH-
BabnmBicTh. HenomikaMu Takoi CTpYKTYPH € OJTHO-
MaHITHa cXeMa BUKOPUCTaHHs (HEYacTHH, aje J0-
BIHH BI3UT), 4aCTO — BTpaTa 3HAYHOT YaCTUHH 3pY-
YHOCTI Yepe3 301IbIIEHHS BUTPAT Yacy Ta 3yCHIIb
Ha MepeMILIeHHs LIEHTPOM, a TAKOX MOHO(YHKIIi-
OHaJIbHA JIOTIKA 130JIbOBAHOTO TOPTiBENBHOIO Me-
XaHi3My 31 3MEHIIIEHOIO JIOJIEI0 TPOMaJICEKOTO BHU-
KOpPHUCTaHHS, 130JIbOBaHICTh B TKaHWHI MicTa. [lo-
TEHIIIIHI TIepeBard PerioOHaIbHOTO MiIXOAY, IO
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BPaxoOBY€E KYJIbTYPHY CKIIQJIOBY CTAIIOTO PO3BUTKY
mipu ipoexTyBanHi TT 1] — migBuIIeHHS TPUPOTHO-
CTi, OE3MOCepeHOCTI CHPUHHSITTSA CEPEIOBUINA
TT'LL, 3BepHeHHs 10 aTMocdepH Ta criequdik Mi-
CIIsl, TIAKPECIICHHS JOKAIbHO-XapaKTePHOTO JUIS
“TOpTiBJIi TOCBiIOM”’, OLITBII TOBHE BUKOPHUCTAHHS
COLIAJIbHO-KYJIBTYPHOTO TIOTEHIIIATY PETiOHY.
KurouoBi ciaoBa:  TOpriBeIbHO-TPOMAICHKHI
IIEHTP, MOJIJI, CTIHKHAN PO3BUTOK, IHTETPALIis 10O Mi-
CBKOT'O CepeIOBHIIA, PErioHaI3M.

Bopucenko A.C. PETHOHAJIBHBIA TIOJ-
X0 K HHTEI'PALIUU TOPI'OBBIX MOJI-
JIOB B TOPOJICKOM CPEJIE - IOMEIIIE-
HUA U BO3BMOKHOCTHU.

CoBpeMeHHBIE TOPTrOBO-OOIIECTBEHHBIE LICHTPEI
(TOLI), xoTophIe TaKKe HA3BIBAIOT MOJIAMH — I10-
clielHee HM300peTeHrne B PALY TOProBBIX IPO-
CTPAHCTB, KOTOPOE BO BTOPOM mojoBHUHE XX B.
MIPETEH/I0BAJI0 Ha YHUBEPCAIHHOCTH CBOETO CTPO-
enust. OJTHaKo MOCIeHUE UCCIIEIOBAHNUS, a TAKKe
rctopus npodiaeM QpyHKINOHUPOBAHUS W yIIajKa
3aMETHOTO KOJIMYECTBA TOPTOBO-OOIIECTBEHHBIX
LIEHTPOB B KOHIIE XX B., 3aCTaBJISAIOT ¢ OOJIbIICH
OCTOPOXKHOCTBIO OTHOCUTBCS K COOTBETCTBUIO CY-
LIECTBYIOUIMX U 3aIUIAHUPOBAHHBIX K IOCTPOIKE
TOLI k TpeOOBaHUSAM PETHOHAILHOTO XapaKTepa.
Marepuanbl cTaTbu H3JIOXKCHBI C MPUMEHEHUEM
HappaTUBHOIO METOJa, COAEPIKAILEro aHalu3 |
0000I1IeHe TEOPETHUECKUX TTON0KEHUH U CyIlle-
CTBYIOIINX HCCIICJIOBAHUHN 110 apXUTEKTYpEe U OCO-
OeHHOCTSIM (DYHKITMOHUPOBAHUS TOPTOBO-00IIIE-
CTBEHHBIX LIEHTPOB, oOpaias oco0oe BHUMaHHUE
Ha HAMETUBIIWECS U MOTEHIUAIbHBIE MPOOIEMBI
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YHUBEpPCAIbHON MHTPOBEPTUPOBAHHOM CXEMBI T10-
crpoenns TOLI.

TpaauIoHHBIE TPEUMYIIECTBA HHTPOBEPTHPO-
BaHHOHU cTpykTypsl TOLl, — Gonbmias ympasise-
MOCTh CpeZbl (3alUTa OT OKPY’KaroIleH Cpeipl,
nojaepkaHue 0e30MacHOCTH, 3aMKHYTOCTh U, CO-
OTBETCTBEHHO, JTy4lllas MpOrpaMMHPYEMOCTh CH-
CTEM LUPKYJSLHH [EIIEX010B), IOBBILIICHUE KOH-
TpacTa BHYTPEHHEN U HAPY>KHOU cpefbl AJIs MOJ-
YepKUBaHMS ONbITa NMpeObIBaHUS BHYTPU C BO3-
MO>KHOCTBIO OOJIBILIETO BIUSIHUSL HA CUTYaTHBHYIO
IIPUBJIEKATEIBHOCTL IIeHTpa. Hemocrtatkamu Ta-
KOH CTPYKTYpBI SIBISIOTCS OJHOOOpa3Hasi cxema
WCIIONIb30BaHMs (HEYAaCThIH, HO JAJIMTENBHBIM BH-
3WT), 9aCTO — yTpaTa yA00CTBa HCIIOIB30BAHUS U3-
3a YBEJIMYEHUS 3aTpaT BPEMEHU M YCHIIMH Ha Iie-
peMelIeHre N0 LEHTPY, a TakkKe MOHO(QYHKIIHO-
HaJIbHAs! JIOTHKA W30JIMPOBAHHOIO TOPrOBOTO Me-
XaHU3Ma C YMEHBIIEHHOHN JoJIel 00IMIeCTBEHHOTO
HCIIOJIb30BaHusd, HU30JIUPOBAHHOCTL B TKAaHU TI'O-
pona. IloTeHuuanbHBIE TPEUMYIIECTBA PETHO-
HAJIBHOTO MOJX0/a, YUYUTHIBAIOIIETO KyJIbTYPHYIO
COCTABJISIOUIYI0 YCTOWYMBOIO Pa3BUTHUS MIPU MPO-
exktupoBanuu cpeabl TOL[ — moBeimeHHE ecte-
CTBEHHOCTH, HENOCPEICTBEHHOCTH BOCIIPUSATHS
cpensr TOLL, obpamenue xk armocdepe u crenu-
¢uKe Mecrta, HOAYEPKUBAHHE JIOKATHHO-XapaKTep-
HOTO JUIsL ““TOPTOBJIM OMBITOM”, OoJiee MOJHOE 3a-
JEHCTBOBaHUE COLUAIBHO-KYIBTYPHOT'O TOTEHIIN-
ajla peruoHa.

KioueBble cjioBa:  TOPTroBO-0OIIECTBEHHBIH
LEHTpP, MOJIJI, YCTOMYMBOE Pa3BUTHE, HHTETPALHS
B TOPOJICKYIO CPELY, PETHOHAIIN3M.
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(eyn. Cymewra, 40, Xapkis, 61002, YVipaina,; e-mail: avakhnichenko@gmail.com)

ATPIYMHUM ITPOCTIP IK CIIOCIB PEBITAJIIBAIIIT
MICBKOI'O CEPEJOBHIIIA

VY cTatrTi po3risAaeThCs MOKIIMBICT PEBITANI3AIIIT MiCBKOTO CEPE/IOBHUIIIA 33 PaXyHOK BKIFOYEHHS aTpiyMHHIX
npoctopiB. OYHKIIOHAILHO Ta MOPAJILHO 3acTapisia Michka 3a0y10Ba — akTyaibHa MpobiemMa Jiisi 6araTbox
MICT 110 BCbOMY CBiTy, TOMY PO3p0o0OKa pillleHb, 110 OyAyTh CHPUSATH TapMOHI3alii IX apXiTeKTYpHOTO cepelo-
BUIIIA, CTA€ AyKe HeoOxiHow. Opranizailis aTpiyMHOTO MIPOCTOPY CIIPHSE OHOBIICHHIO T4 aKTHBI3aIlii KUT-
TE3ATHOCTI MICBKOT0 CepeIOBHINA. Biq3HayaeThCs BIACTUBICTH MICBKOIO aTpiyMy MEPETBOPIOBATH CEPEIO-
BuUIIe Ha OaraToyHKIIOHABHY CUCTEMY, 110 0a3yeThcsl HA BAKOPUCTAHHI KOMIUIEKCHOTO Minxoay. [HTerpy-
BaHHsI aTPiyMHOT'0 IPOCTOPY PO3IIISAAETHCS SIK CIIOCiO 30epesKeHHS aBTEHTUYHOCTI 1CHYI0OUOT'0 MiCBKOTO ce-
PEAOBHIIA Ta MOXKIIMBICTh (DOPMYBaHHS HOBUX KOMYHIKAIIMHUX 3B’A3KIB. Y POOOTI BiJI3HAYCHI TIOKa3HHUKH,
IO CIPUSIOTH MiABULICHHIO KOM(POPTHOCTI apXiTEeKTYpHOT'O CEpPEOBHUILA MICTa, Y IKOMY aTpiyMHHUH MPOCTip
BUCTYTIA€ B SKOCTi CTPYKTYPHOT'O KOMITOHEHTY. MiChbKUI aTpiyM — Ii¢ HOBE BKJIFOUEHHS Y MiChKill TKAaHHHI Ta
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